How to generate Sales
with Ads on Google and
Social Networks

Nicolas Nemni

Brain Date, 2017 ROl Summit, Jerusalem, Israel (v0.1)


https://www.nclx.io/
https://twitter.com/nicolasegosum

Purchase Funnel

Awareness

Somethin arks an interest - it me 3 need or create

e Definition: model that
illustrates the peopleﬁﬁi‘fblﬁ',ﬁf 35i§3.2md
theoretical customer journey v
towards the purchase of a

product or service. Comparlson

S & 6>
e Each business has its own Q B

. %
buying funnel. Action . 2
People buy, join, =
sign up, etc. :é’

&

8

e Some channels are better for 5
some specific phases E People re¥®"




Goal of Ads

Move the customer down through the phases of your
defined funnel until the make the desired action.



Social Networks & Search Engines

Google (and other search engines) intent harvesting
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Practices that guarantee
success

e |nstall pixel on Website and track conversions
e Create as many specific target groups as possible/optimal
e Strict alignment between target group and ad
e Strict alignment between ad and landing page

* Be clear on the landing page about the next step (CTA) that you
want from the user

* Retarget everywhere your customers are

e Continuously test and optimise



