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Purchase Funnel

• Definition: model that 
illustrates the 
theoretical customer journey 
towards the purchase of a 
product or service.


• Each business has its own 
buying funnel.


• Some channels are better for 
some specific phases
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Goal of Ads

Move the customer down through the phases of your 
defined funnel until the make the desired action.
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Social Networks & Search Engines
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Google (and other search engines) intent harvesting

Facebook intent generation

Instagram intent generation

Twitter intent generation

LinkedIn intent generation

Pinterest intent generation



Practices that guarantee 
success
• Install pixel on Website and track conversions


• Create as many specific target groups as possible/optimal


• Strict alignment between target group and ad


• Strict alignment between ad and landing page


• Be clear on the landing page about the next step (CTA) that you 
want from the user


• Retarget everywhere your customers are


• Continuously test and optimise
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